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Abstract—Some literature studies showed that to get a better
career in the contemporary work environment, students need to
develop critical thinking skills, problem solving, emotional
intelligence, teamwork, and communication. There is, however,
in fact a doubt that educational institutions do not sufficiently
provide the needed skills to cope with work competition. While
World Economic Forum 2020 indicated about 15 skills that have
increasing demand in workplace, educational institutions show
slow responses toward the demand which means that students
might obtain these skills in the context of non-academic learning
process. Some of these skills such as critical thinking analysis,
complex problems solving, and analytical thinking and
innovation has become the prerequisite skills for the today
career. Thus, students need to prepare themselves by increasing
the knowledge and skills needed in the future. In virtue of the
work demands, educational institutions need to design their
curriculum in accordance with the work environment as to be
able in bridging a transition from school to work environment.
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Career.

I.INTRODUCTION

In the fast-changing world and job demands based on
competence, several studies conducted on career
adaptability, employability and career resilience have
become important and essential topics in current society. This
can be observed in studies that discuss the transition from
school to a satisfying life or the effect of societal change on
one's career adaptability [1]. With the increasing importance
of this concept and the role of education in preparing students
to be ready for work, several subsequent studies have tried to
understand the influence of the educational environment as a
preparation stage for work [2]-[5] and some even add an
entrepreneurial process to adapt academic procedures and
curricula to ensure the best possible results in the workplace
[61. [7].

Recognizing that the educational environment has an
important influence on career adaptability, there are currently
emerging strategies intended to be work-oriented systems [8].
In fact, there seems to be a tendency in the educational
process itself to shift from a mindset of looking for work to a
mindset of creating and providing employment.

Over the last few years, entrepreneurship education has
entered the student learning process. It is, however, uncertain
whether this educational process makes it easier for students
to work successfully or to make their careers flourish. Thus,
measures of success in the workplace have been a field of
interesting topic for the practitioners or the researchers who
observed some relationship between personality traits for
career development [9], [10] or the effect of the learning
process for work-readiness [11], [12].

The educational context in which 'real world' interactions
are experienced by students should prepare students for a

much more holistic viewpoint to develop their careers. In
expecting job-ready graduates, learning process in education
setting must be adaptable to the changing world of work. On
another side, it must also be admitted that education does not
guarantee success. Students need to develop new skills in
several aspects to be able to keep up with the demands of the
workplace. This paper is an effort to offer practitioners a
framework for assessing how the best strategy to help
students deal with career transitions and changes during their
academic process and implement appropriate interventions
within the process.

Il. PREPARE FOR THE CAREER

Most students believe that the education provision they
have is sufficient to lead to a successful career. Students,
however, often worried about their future in the world of
work since there are certain conditions that must be met in
applying for a job. This situation shows that there might be
some specific skills to improve to be better prepared in
searching for a job. In addition to the existing pandemic
situation, the number of college graduates seem to have a
little chance to get a better job. This fact makes it necessary
for every student to have sufficient insight to be counted as
potential employees or qualified professionals.

In psychological point of view, work readiness is
considered a part of employability characteristics by which a
person needs to manage it well. With that character,
individuals are expected to be more adaptable to work in
different environment than those who have not such a
character. Besides, it may reduce the waiting period in finding
certain jobs [13]. Thus, students are ready when they enter
into a workplace wherein social interaction and
communication among the others take place.

Strictly speaking, employability is the capability on how a
person understands his/her personal attributes that make
him/her satisfied in life and successful at work [14]. There is
no doubt that "future skills", "personality development",
"professional communication”, and  "organizational
communication" are some of prerequisite abilities to gain
during academic process and to be expected as leading
attributes of each graduates before they enter into workplace.

I1l. FUTURE SKILL

Trends in the world of work indicate that there is a shift in
understanding skills needed and prepared for the post-
graduation period. According to James Hekman, skills are
composed of two aspects that of cognitive and non-cognitive
aspects [15]. Cognitive skills are related to thinking skills
such as knowledge and understanding, and non-cognitive
skills are consisting of personality and social emotional
behavior.
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Current work activities increasingly require skills in
critical thinking, problem solving, emotional intelligence,
and teamwork. Though these skills in the late ten years have
been a dominant discussion among educators and
practitioners, development in special field of works push
every educational institution to incorporate some sort of
learning process which is entrepreneurship. In the first sight,
it is not primarily intended to create an entrepreneur, but it
seeks to explore deeper into productive thinking. It is
expected then students know how to manage themselves, to
be confident as same as they work as an employee.

There are three aspect that get more attention during the
change from an industrial society to a knowledge-based
society, namely: personality traits, life themes, and career
adaptability. First, personality traits mean how self-concept
can help someone in adjusting personality structure to fit their
objective world. The second aspect is an attempt to
implement self-concept through work as personality
manifestation. An essential thing of this aspect is a continuing
process of improving the match between the self and
situation. The third aspect is adaptability which understands
one’s behavior, attitude, and competence are always in the
matching process. These three aspects are the response to a
changing self and situations.

On the other hand, companies estimate that about 40% of
workers will need training or new skills [16]. Several skills
are of concern in the future until 2020, according to WEF
2020: (1) analytical thinking and innovation, (2) active
learning and learning strategies, (3) complex thinking, (4)
critical thinking and analysis; (5) creative and initiative, (6)
leadership and social influence, (7) use of technology, (8)
design and programming technology, (9) resilience, stress
tolerance and flexibility, (10) problem solving and ideas, (11)
) emotional intelligence, (12) customer experience, (13)
service orientation, (14) system analysis and evaluation, (15)
persuasion and negotiation. Based on data from Coursera, the
skills which need to be improved are those that match the
existing type of work but also identify the necessary emphasis
on self-development and self-management [16].

IV. PROFESSIONAL COMMUNICATION

In the face of work complexities, professional
communication skills get more attention as goals of the
company can be successfully achieved by solid teamwork.
Professional communication is often called organizational
communication. Good organizational communication
involves many other abilities in supporting communication
success. Two types of communication skills that must be
acquired in establishing professional communication
effectively which are intrapersonal and interpersonal
communication. Intrapersonal communication refers to a
communication with oneself which involves cognitive
behaviour and internal communication, for example,
interpretation of other people messages, determining goals
and strategies, self-discovery, and self-delusion [17].
Meanwhile, interpersonal communication refers to a
communication to other parties or groups. Since the ability to
communicate  with  others is  influenced by
psychological/mental ~ factors, perceptions, emotions,
reasoning abilities, and the values/culture factor, the success
of interpersonal communication can be achieved.

The ability to communicate with other parties in work
environment generally covers three important factors, namely
team work, leadership, and problem solving [18]. First,
teamwork means that women and men speak with different
communication styles as women are supposed to frequently
ask sorry rather than men [19], more nurturing relationships
[20], considerate and respond more quickly to negative
emotions [21]. Second, communication is predisposed by
context and culture as well such as linguistic expression; pay
attention to the context of information and communication
tools; consider social relations such as peer, senior-junior,
superior-subordinate relationships; and considering culture,
norms and ethics. Third, effective communication needs to
avoid emotional responses, especially negative emotions.
Therefore, we need to practice intrapersonal communication
skills to affirm positive messages and values by using
positive words in communicating.

The results of a survey conducted by The Harris Poll [22]
to workers in New York showed that effective
communication was instrumental in establishing a good
company reputation. The report confirms that managers act
as main communicators for employees. However, only 33%
of managers strongly agree that they are the main
communicators of employees, and only 47% strongly agree
that they are well trained and ready to be the company's main
communicators to employees. This means that most leaders
do not have the ability and self-confidence as effective
communicators in the company/organization. To the recent
years, communication may strengthen the leadership position
within an organization or a company. In this context,
leadership means an ability to direct, delegate, motivate,
influence, and inspire others to achieve
organizational/company goals. For this very reason,
organizational success depends on effective communication
skills which make every person understand their contribution
to the company and vice versa. According to Barret [23],
There are three levels of communication competence that a
leader must have as seen in Figure 1.

The first is communication skill in the context of self-
capability such as writing skills, speaking skills, and strategic
abilities. The second level is managerial communication
which means an ability to manage individuals, groups,
organizations, community events. This level relates closely to
emotional intelligence, cultural literacy, mentoring, listening,
and meetings. And the third level is corporate communication
which means an ability to communicate with a broader and
more complex level. In the third level, the communication
style is to represent the image of the company/organization.
In other words, leadership bring image bearing of the
company into oneself. He or she is no longer a person in
individual form but referred as third party, as an institution.
The leadership on each level has an impact partly or wholly
on the success of the organization itself. Furthermore, one of
the results of research in the context of companies in
Indonesia (MNC Group) regarding the level of
communication in organizations requires the development of
a distinctive strategy according to organizational
characteristics [25].

Leadership communication skill include strategies to solve
problems or resolve conflicts in organizations as well. A
leader both in groups and individually must have problem
solving skills as well as resolve conflicts in the workplace.
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Figure 1. The leadership communication framework

What we need to do are (1) try to solve the problem as soon
as possible according to the priority and the team's
expectations [18] so as not to make new problems. Though
we need promptness in solving problems, we should not be
impulsive (instinct). The ability to solve problems quickly
and using instinct requires a lot of previous experience. (2)
Resolving problems in the workplace should be based on
clarification of appropriate information from colleagues or
other employees. (3) To get the right information, we need to
explore the information while listening empathetically. (4)
Responding to problems or conflicts by placing ourselves in
the position of others’ view, understanding our audience,
choosing the right diction, intonation, and language style in
communicating.

V. CONCLUSION

In the future, the challenges in the world of work are
getting higher due to the changing trend in types of work.
Meanwhile, student competencies developed by educational
institutions are deemed unsuitable or even incompatible with
the needs of the industrial world [15]. Students need to
prepare themselves by increasing the knowledge and skills
needed in the future, even though these additional skills must
be obtained outside of educational institutions. Efforts to
improve skills such as personality development and
professional communication will help students achieve career
success. Meanwhile, educational institutions should
immediately design their curriculum according to the skills
needs of the world of work in the future.
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